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QUICK FACTS
Founded: 1994
Headquarters: Seattle, Wash.

Sectors Represented:

Global Health and Health Care

Life Sciences
Technology

Clean Technology and Energy

U.S. Market Entry
Economic Development
Financial Services

Public Sector and Non-profit
Real Estate and Lifestyle

SERVICES

Strategic Counsel
Message Development
Advocacy Campaigns
Media Relations
Government Relations
Coalition Building

Social Media

Social Network Management
Community Relations
Special Events

Crisis Management
Investor Communications
Strategic Philanthropy
Internal Communications
Media Kits and Planning
Media Training

Content and Editorial

Marketing Communications

ABOUT NYHUS COMMUNICATIONS

We are accomplished and trusted communications and advocacy professionals.
Nyhus delivers creative strategies, extraordinary service and meaningful results,
applying the latest ideas, tools and technologies. We fully integrate public relations,
public affairs and social media into comprehensive communications and advocacy
campaigns for our clients, providing seamless and thorough brand support. Smart
and assertive, we have a passion for producing world-class work and building long-
|l asting partnerships, serving as a valuabl

PUBLIC RELATIONS

Nyhus Public Relations is recognized for
creating and delivering worldwide strate-
gic programs that drive business results
with target audiences. We work across
all mediad print, broadcast and online,
including the blogosphere. Our team is
expert in negotiating and navigating all
aspects of complex public relations pro-
motions and crises, and executing tactics
across a diverse group of industries,
from global health to information and
clean technology.

PUBLIC AFFAIRS

At the intersection of government, business, media
and the community, Nyhus Public Affairs deploys
communications and advocacy strategies to solve
challenging business and public policy issues. We
give candid counsel and forge trust in building rela-
tionships. Nyhus presents laser-focused advocacy
and outreach that set the agenda, catalyze support
and motivate policy change. Our deep experience
and national connections ensure that our clients
achieve the results they need.

SOCIAL MEDIA AND ADVOCACY

Social networking media have emerged to become an es-
sential asset in the business communications toolkit. The
Nyhus Social Media team provides clients with creative
plans to support their public relations and public affairs
strategies. The team employs the latest technologies
through an array of traditional and emerging tools, including
social networking plans and implementation, video produc-
tion, digital storytelling and influencer communications.




SENIOR TEAM

Roger Nyhus,
President and

CEO

roger.nyhus@nyhus.com

CASE STUDIES

Mt EWORKFORHEALTH.ORG/WASHINGTON

Saving lives is our job.

In early 2009, PhRMA, the national

Featuring His Holiness
the Dalai Lama, Seeds
of Compassion cre-
ated a five-day gather-

trade association of the pharmaceutical ing in Seattle in April
industry, gave Nyhus three months to  2008. Nyhus led the geépr oF
amass a statewide Washington coalition ~ international  public C2pmPASSIoN

to focus attention on the business of life
sciences. Nyhus attracted a group of

relations program for
this non-profit startup. Nyhus developed

communications strategies to spread the
message of compassion through media

five A-list co-chairs and recruited 25
advisory board members, including

Sally Poliak, prominent leaders from business, gov- relations, issues management and event
Chief Operating ernment and education. Nyhus contin- coordination. The events attracted thou-
Officer ues to oversee WWFH, working with ~sands of local community members and

compassionate world leaders. Seeds of
Compassion received $2.5 million in esti-
mated media value with pieces mention-
ing it by name.

partners to ensure an environment in
which the life sciences industry can
flourish and remain a driving force in the
regionbés economy.

sally.poliak@nyhus.com

In the fall of 2009, Marchex, a Seattle-based performance
W= advertising and local search company, launched Reputation
M A R c H E x Management, a product that would help small- to medium-
~H sized businesses monitor what their customers were saying
about them online. The reputation management category was
already populated by several well-known players, and
Marchex needed to break through. Nyhus created a public relations plan that leveraged in-
dustry resources, customer testimonials and tailored messaging to grab the attention of a
targeted set of media. Nyhus easily different
and leveraged third-party references from industry analysts and statistics. By launch day,
Nyhus had surpassed every metric put in place before the start of the campaign. Coverage
appeared in small business, technology, marketing and local publications, and the an-
nouncement garnered hundreds of tweets within 24 hours of the announcement.

Megan Kahn,
Vice President,
Public Relations

megan.kahn@nyhus.com

Jim Blundell,
Vice President,
Public Affairs

CULTURE AND COMMUNITY INVOLVEMENT

We embrace independent and creative thinking and excellent client service. Our talented,
diverse team comes from many different worldsd corporate, media, government, founda-
tions, non-profitsd and uses its broad and divergent skills to complement each client and
each project. Inspired by our own creativity and our innovative clients, the Nyhus team is
assertive, but thrives within a collaborative culture.

With headquarters in the heart of downtown S
become Seattlebds premier integrated public re
communications and advocacy for the Innovation Economy.

Nyhus Communications

is the winner of the Being a fully engaged member of the global community is a core value we share. We give

Mayor 6s Smal | Boackithfiosghsgenerous amounts of time and money to many organizations making a differ-
Award, 2009. ence. The team and its members are heavily involved in a variety of professional and com-
munity organizations that make our world a better place to live, work, play, and do business.
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